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With over 24 years of brand equity,
Resident Realty stands as a testament to
excellence in the real estate industry.

- Adhering to the guidelines outlined in this
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manual ensures that every interaction
reflects positively on the Resident Realty
brand, benefiting both agents and the
company alike.

Clairie Elton
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For any questions regarding these
standards, feel free to reach out to the
Resident Realty Standards Team at
standards@residentrealty.com or contact
your local managing broker or manager.
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WHY IS BRAND
IMPORTANT

Following the Resident Realty branding guidelines is important for many
reasons. It's a must for all Resident Realty agents — we're in this
together! Plus, sticking to these guidelines helps build a strong and
memorable brand. It's about making a good impression on home buyers
and sellers, and it's also about making sure they know what awesome
things to expect.

Real estate branding covers a lot of ground, from advertising and online
marketing to communications, agent materials, signs, and how we treat
our clients. All these parts need to work together to create a brand that
stands out and can be trusted.

The brand guidelines manual is your secret weapon for representing the
Resident Realty brand in a way that benefits everyone. Keeping the
brand dynamic and engaging not only grabs the attention of customers
but also sets us apart in the busy marketplace.
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HOW TO USE THIS GUIDE

This manual is designed to be your go-to resource for effectively

showcasing the Resident Realty brand, ensuring that every agent
benefits from its strengths. Consistency, dynamism, and engaging
communication are key to attracting consumers and distinguishing
the brand in today's competitive marketplace. While we encourage
creativity in personal marketing efforts, it's important to adhere to
the guidelines outlined in this manual. Straying from these
guidelines, such as by using unconventional colors and fonts, can
weaken the brand's impact. While some flexibility is allowed within
certain standards, it's best to refer to this manual when creating
materials to ensure alignment with our brand identity. Notably,
Resident Realty property signs are prominent brand displays but can
sometimes encounter compliance issues. Consulting this manual is
crucial to maintain brand integrity and protect your business
interests. Unless otherwise stated, adherence to the standards
outlined herein is mandatory. If you have any questions or need
clarification beyond the manual's scope, please don't hesitate to
reach out to us at standards@residentrealty.com or contact your
local managing broker or manager.
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COLOR LOGOS

APPROVED LOGOS AND LOGO COLORS

Resident Realty logos are available in horizontal and vertical formats and include two color versions (a lighter

blue and a darker blue with red and black).

Logo version 1

Za\
[ , RESIDENTREALTY
RESIDENTREALTY
BLUE RED BLACK
RGB-2/108/182 RGB -218/41/28

CMYK -90/57/0/0 CMYK -0/81/87/15
Hex/Web - 026CB6 Hex/Web - DA291C

Logo version 2
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BLUE RED BLACK
RGB -45/74/159 RGB -218/41/28
CMYK -94/83/0/0 CMYK -0/81/87/15
Hex/Web - 2D4A9F Hex/Web - DA291C



BLACK AND WHITE LOGOS

APPROVED LOGOS

Resident Realty logos can also be used in all black and all white if the logo is placed on a dark background.
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INCORRECT

NOT APPROVED

Do not alter, stretch, change colors, or change font.

Don’t substitute font Don’t distort
- -
Resident Realty RESIDENTREALTY

W, Resident Realty @)RESIDENTREALTY

Don’t alter approved logotypes
or use incorrect colors
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SECONDARY COLOR

APPROVED BLUE COLORS

Tints & Shades

Hex/Web - 407EC9 #effafa #eBeff8
RGB -64/126/201
CMYK -68/37/0/21 #c8daef #c2d6ed

#e2ebf6

#bcdiec

#9chce3

#3470b8

Tints and shades of primary colors can be used as well as these recommended colors.

#4984chb

#326¢cb2

#dce7f5

#bbcdea

#4380c9

#3068ab

#d5e3f3

#afc9e8

#3c7bc8

#2e64a5

#cfdefl

#a9c4eb

#3777ch

#2cB609f




SECONDARY COLORS

APPROVED RED COLORS

These colors can be used for backgrounds and fonts including shades and tints of these colors.
These colors CANNOT be used for logo colors (although they may look similar to a color within our logo, these
colors are not exact to the approved logo colors).

REDS

Hex/Web - FF1616
RGB - 255/22/22
CMYK-0/91/91/0

Hex/Web - BD0303
RGB -189/3/3
CMYK -0/98/98/26

Shades of #bd0303 Shades of #ff1616

#bd0303 #aa0202 #970202 #840202 #710101 #5e0101 #4b0101 #380000 #250000 #120000 #000000 #ff1616 #e51313 #ccllll #b20f0f #990d0d #7f0bOb #660808 #4c0606 #330404 #190202 #000000

Tints of #bd0303 Tints of #ff1616

#bd0303 #c3lclc #ca3535 #d0dede #d76767 #de8181 #ed9a%a #ebb3b3 #flcccc #f8eSe5 #fEfffff #££1616 #£f2d2d #f£f4444 #££5b5b #££7373 #ff8a8a #ffalal #££fb9b9 #F£A0d0 #ffe7e7 #EFFEFf

Tints and shades of primary colors can be used as well as these recommended colors.




SECONDARY COLORS

APPROVED GRAY COLORS

Gray is a great option to use in designs. Feel free to use the shades and tints of gray.

GRAYS

Hex/Web - 585959
RGB - 89/89/89
CMYK - 0/0/0/65

Shades of #585959

#585959 #4£5050 #464747 #3d3e3e #343535 #2c2c2c #232323 #lalala #111111 #080808 #000000

Tints of #585959

#585959 #686969 #797a7a #8aBaBa #9a9b9b #abacac #bcbcbe #cccded #dddddd #eeeeee #EEfffEf

Tints and shades of primary colors can be used as well as these recommended colors.



FONTS

CHOOSING FONTS

Currently, Resident Realty does not have strict guidelines regarding fonts. However, it's recommended
to opt for easily readable fonts for body text, such as Arial, Helvetica, Gill Sans, Verdana, Futura, Lato,
and Times New Roman. Calligraphy fonts are ideal for headlines or short headers, but choose ones that
maintain readability. Fonts like Brittany, Daydream, Breathing, Bright Sunshine, Virtual, and Buffalo
offer a balance of aesthetics and legibility, whereas some calligraphy fonts may pose readability
challenges. Exercise your discretion, remembering that simplicity often yields the best results.
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ABOUT
RESIDENT REALTY

Since its inception in 2000, Resident Realty, spearheaded by founder Craig Plantz, has been a
beacon of excellence in the real estate industry and somewhat of a disruptor in the marketplace.
Originating in Colorado, Resident Realty has a rich history of innovation and success.

Resident Realty is also synonymous with integrity, value, and personalized service. We pride
ourselves on offering a low-cost alternative for agents to run their businesses, empowering them
to retain a significant portion of their commissions. With expansion into Austin, Dallas, and Phoenix
reflects our commitment to growth and innovation, bolstered by strategic partnerships and a
forward-thinking approach. At Resident Realty, we believe in the expertise of our agents, who are
deeply rooted in their local communities and dedicated to treating clients like family. As a family-
run enterprise under the Plantz Family Network, we uphold a tradition of excellence and care that
has defined us for over two decades. Thank you for being a part of the Resident Realty family—

a community built on trust, integrity, and unparalleled service.



VALUE

INTEGRITY

SERVICE

Integrity

e Uphold the highest ethical standards in all our actions and
decisions.

e Transparent and honest communication.

e Commitment to accountability and responsibility in every
aspect of our operations.

Value

e Provide excellent quality products/services at fair and
competitive prices.

e Continuous improvement to ensure maximum value
for our agents and clients.

e Efficient use of resources to optimize value creation.

Service

e Dedication to exceeding agent and client expectations.

e Proactive and responsive customer support.

e Community engagement and contribution to social
welfare through service initiatives.



HOW TO UTILZE
OUR BRAND

Ensure your designs adhere to our
guidelines by referencing this
manual, reinforcing our market
strength. Additionally, explore RR
Studio for a suite of templates,
enabling agents to swiftly produce
compliant and visually compelling
designs. With the ability to edit,
download, and print. Visit
ResidentRealtyStudio.com for
further details.

Clairie Elton
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Flyers-Direct Mail-Business Cards-Social Media-and more!

RR Studio

Resident Realty's online hub tailored for agents - designed to empower
your real estate business by providing marketing resources, from crafted
designs to user-friendly templates and trusted vendors. Check it out!
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GEl
Email Address

standards@residentrealty.com
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Agent Marketing Hub

www.ResidentRealtyStudio.com




